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BRIGHT 

Afresh new taste experience 
that outshines menthol. 

It not only tastes fresher while you smoke. 

It even leaves you with a clean, fresh taste. 
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SAVE HUNDREDS ON NEW CARS AND 
LIGHT TRUCKS BUILT WITH THE FORD 
COMMITMENT TO QUALITY 

























A METROPOLITAN IRA GIVES 
TOO MORE THAN MANY OTHER IRAS. 
IT GIVES YOGA GUARANTEE. 
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No office today can even sur¬ 
vive without a decent typewriter 
and copier. 

But if you intend to do more 
than survive, nowk the perfect 
time to invest in the best equip¬ 
ment available. Because now you 
can save 15% on a Xerox 
Memorywriter by buying it 
together with a Xerox copier. 

Thatk better than a good 
deal. The new Xerox 620 
Memorywriter has a display as 
well as a memory. So you can cor¬ 
rect your mistakes before you 
commit them to paper. And it 
allows you to make changes and 
revisions without retyping the 
entire page. The Xerox 610 
Memorywriter has many of the 
same automated features as the 
620. And it prints 29% faster than 
any of you-know-whok models. 

the market 



Save 15% on a Xerox Memorywriter 
when you buy a Xerox copier. 

models. From a substantial $300 And find out how Xerox 

off the Xerox 2350 to an astonish- quality, plus a 15% discount on the 
ing $2,000 off the Xerox 3450. Memorywriter, plus savings on 

copier prices, plus low finance 
charges, can add up to a win- 
ning combination in anyonek 
f f| book. 

Call 800-648-5888, 
operator 286. 


If that still_ 

enough. Xerox is offer¬ 
ing financing plans 
you can’t refuse. Qual¬ 
ified purchasers are 
eligible for zero finance 
charges if they finance 
for a six-month 
period. Or you can finance quali¬ 
fied purchases for two years for 
14.9%. 
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Memorywriter. 
Send to: Xerox Corporation, 

I Box 24, Rochester, N.Y. 14692. 

I Name_ 


Now $3,295 Now S3,595 NowS4,995 


There’s nothing like a Xerox offer. L 2 i! 

writer, now’s a great time to buy a So call us at 800-648-5888, 

Xerox copier. Prices have been operator 286,* or your local Xerox 
dramatically reduced on many office. Or, mail in this coupon. 

The 3300 and 3300II copiers are newly manufactured; the 2350, 3400 and 3450 copiers are 


XEROX 
























































oin the Army Reserve, 
t’s the best way to enjoy many of the 
benefits that come with serving in the Army, 
but without leaving home. 

If you’re a high school student, 17 or 
older, you can leam a valuable skill. We have 
many to choose from. In fields like elec¬ 
tronics, medical technology, automotive repair, 
to name just a few. 

You’ll also be entitled to PX privileges, 
low-cost life insurance, and earn credits toward 
retirement. 


The extra money you’ll earn, over $1,200 
a year, will come in handy, too. 

And, as an Army Reservist, you’ll feel 
that special kind of pride associated with serv¬ 
ing your country. 

Only difference is, you’ll serve right in 
your own community. One weekend a month 
and two weeks a year. 

For more information, contact your 
local Army Reserve recruiter. Call toll free: 
800-421-4422. In California, 800-252-0011. 
Alaska or Hawaii, 800-423-2244. 


ARMY RESERVE. 
BE ALLYOU CAN BE. 





jeucious. 

The Warmth is DeLightful. 
TheTaste is DeKuyper. 






























IF A CAR IS REALLY AN 
EXTENSION OF ONE'S PERSONALITY 
WHAT KIND OF PERSON WOULD 
DRIVE A SAAB? 


Not long ago, a leading car 
magazine called Saab owners 
“the lunatic fringe of the 
American car-buying public” 

Yet according to our statis¬ 
tics, the average Saab owner 
is male, age 38, college-edu¬ 
cated, works in a managerial 
job, and earns over $40,000 a 
year. He is married and has 
1.2 children. 

The feet is, both descrip¬ 
tions are accurate. 

The fringe. 

Some people call this per- 


call him a car nut. 

Whatever you call him, he 
buys a car for one reason. 

Economy? Who cares. 
Luggage space? Who needs it. 

His attitude is if a car 
doesn’t give you goose bumps 
when you drive it, what’s the 
point of owning it. 

For him, even a drive to 
the supermarket should be ex¬ 
hilarating. 

For that, Saab’s front-wheel 
drive and taut suspension give 
him the cornering ability of a 

And every time Saab’s new 
APC turbocharger kicks in, he 
feels like he’s just engaged 


warp drive. 

Engineering philosophy 
doesn’t interest him. Results do. 
Often, he belongs to a car 


Not the kind with leather 
jackets and secret handshakes. 
But every month or so, 


they sponsor an event called an 
Autocross. Much to the dis¬ 
may of the local townspeople, 
club members roar their Saabs 
against the clock through staid 
suburban parking lots. 

Beyond the fringe. 

At the other end of the 
spectrum is the Saab owner 
who is largely responsible for 
the respectable statistics that 
were cited earlier. 

He bristles at Saab’s cult 
car reputation. He thinks of 
car clubs in the same light as 
motorcycle gangs. 

Nonetheless, he does 
realize that many of Saab’s 
"radical” innovations like turbo¬ 
charging, front-wheel drive, 
and aerodynamic design have 
broader applications than just 
blowing your neighbor’s BMW 
off the road. 

He sees the safety in high 
performance every time he 
merges onto a crowded free¬ 
way or passes a truck on a 
two-lane highway. 

And, in a Saab APC Turbo, 
this performance is attained 
without sacrificing feel econ¬ 
omy. In fact, the APC system 
actually improves gas mileage'. 

He sees the logic of Saab’s 
front-wheel drive and four- 
wheel disc brakes, especially 
after the first snowfall. Or the 
last rainfall. 

Even Saab’s hatchback de¬ 
sign, which some find uncon¬ 
ventional, he finds practical, 
considering that it gives his 


Saab the carrying capacity of a 
station wagon. 

And not only does his Saab 
have plenty of room for lug¬ 
gage, it also has plenty of room 
for people. More, in fact, than 
many elitist cars. 

For those who insist on 
luxury for luxury’s sake, Saab 
has made one concession. 
Some turbo models are now 
equipped with an Exclusive 
Appointments Group that 
includes leather-upholstered 
seats and electric sunroofs. 
(That’s really two concessions, 
isn’t it?) 



Even with leather uphol¬ 
stery and sunroofs you don’t 
have to open manually, Saabs 
have not replaced Mercedes 
and BMW as the standard- 
bearer at the country club. 

But for Saab owners, what¬ 
ever type they may be, the 
experience of driving a Saab 
outweighs the lure of status. 

It has to. 

How else could they get a 
practical car that drives as well 
as most wildly impractical cars? 
A car that appeals to their emo¬ 
tions as well as their intellect? 

So what kind of person 
drives a Saab? 

A very satisfied one. 





ftelltgmt car ever built. 







































Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 







A sloppy field and a dauntless defense left the Jets in 
the muck as the Dolphins won the AFC Championship 





































































































...O.K., Just Wait Till Last Year 







































Ivan Lendl blew away Jimmy Connors and John McEnroe at Madison 
Square Garden to win the Masters again by CURRY KIRKPATRICK 

Having A Blast At 
A Garden Party 


































1983 FORD ESCORT V 


TWF rAP 

NINE OUT OF TEN 
WOULD BUY AGAIN. 


enough alone. 

Nine out ol ten Escort owners weie so 
satisfied they'd buy Escort again. That 's 
what an independent survey tor the '82 
model-year said. But rather than leave 
well enough alone, we've added over 90 
new improvements, ranging from sound 
insulation to a new fuel-conscious shift 
indicator light. 

It’s America’s favorite car 
lor lots of reasons. 

Ford Escort outsold every foreign and 
domestic car in America last year to 
become America's favorite car. - And 
Escort's front-wheel drive, four-wheel in¬ 
dependent suspension, and no-cost 


HAVE YOU DRIVEN A FORD... LATELY? 
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Super Bowl Preview 

ooooooooooooo 



JVwMmmi For 

Tha Mo-Mamas 
























r 


F^r 

■'i^w | 

[I ^UGHTS 

_r i ^Rs< 1. 

I’fr 

TW 

1 

^icl 







I lift 














































A Birthday 
To Remember 






















Audi offers more 
high-performance 
German luxury cars 
than anyone. 

Surprised? 



flagship line. The 5000 Turbo Gas 
full-sized, high-performance Ger- 


3000-pound 5000 Turbo c; 
you comfortably to 50 miles an 



livery in Europe Program, call toll- 
free (800) 447-4700. In Illinois, 
(800) 322-4400. 

PORSCHE + AUDI 


Audi: the art of engineering. 
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Finally a copier 
for the most 
important person 
in my life 

Me. To you, I’m Jack Klugman the Actor. 

To my agent, business manager, and accountant. 
I’m Jack Klugman the Corporation. 

They have copiers. Why shouldn’t I? 

Now I can. A Canon Personal Cartridge copier 
And it’s so small, it’s perfect for people in almost 
any business. Even if their business is at home. 

It’s like no other copier ever. Because 
Canon put the entire copying process- 
the toner, the drum and the developer- 
in one neat cartridge. 
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Unfounded 

findings 
































Why buy a German car that’s designed to cruise 
at 99 mph when the speed limit is 55? 


Nothing else is a Volkswagen. 

® 








An Oriental epic to rival “Noble House-the saga of 
four families caught in the wliirlwind of history 
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BOTH OFFER HIGH INTEREST 
BOTH OFFER EASY ACCESS 
BUT ONLY ONE IS FEDERALLY INSURED. 



ITS THE NEW MONEY MARKET ACCOUNT 


You can’t judge a checkbook by its cover. In fact, 
when you peel back the cover, most checks look 
pretty much alike as well. That is, until you get 
the full story. 

On the left-a Money Market Mutual Fund. 

And, on the right—the new Money Market 
Account from your bank. 

Both pay high money market rates. And both 
offer easy access to your money. A A/tpD|r'A'C 

But, unlike Money Market /MVICINIWAD 
Mutual Funds, the new Money B/\|SJK§ 


Federally insured. For up to $100,000 by the 
ED.I.C. 

There are also the added assurance and peace 
of mind that come from knowing that your new 
Federally Insured Money Market Account is in 
the care of banking professionals with a stake 
in your community. 

So your money is not only safe, it’s at 

Helping you and your commu¬ 
nity to prosper and grow. 

Now that you know the full 
story-judge for yourself 
© 1983 AMERICAN BANKERS ASSOCIATION. 
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Spectators, often boozed or riled up, are an 
increasingly menacing lot. Can the seeds of 
fan restraint be found among the dowers? 

even merer 
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FUN VIOLENCE 

































































FUN VIOLENCE 





























































FAN VIOLENCE 


It’s an outrage.” 

The connection between guzzling and fan violence needs 
very little explanation. Nobody has ever suggested that a 
good way to calm down a crowd is to fill it to the gills with 
strong drink. To a greater degree than at any other assem¬ 
blies, except perhaps stag conventions, alcohol is made 
available to sports spectators, and they are encouraged to 
use it freely. There are 63 stadiums and arenas in the U.S. 
that serve major pro teams. Beer is sold in 61 of them and 


ers, confiscate containers and refuse entry to those 
who seem likely to make trouble. 

Though, again, it’s not much talked about for obvious rea- 

Quaaludes, seems to be increasing more rapidly than alcohol 
consumption. “Get yourself a Coke with whatever you 
smoke,” chants a Schaefer Stadium soft-drink vendor. “Get 
your hot pretzels, ludes and joints,” responds a mocking fan. 


Why beer and booze, despite being named by many exec- 
ise of fan violence, are so readily avail- 


of sports crowds. 


the Red Sox began em- 
tially troublesome fans 



or part by breweries. According to a 
1982 survey conducted by Simmons Market Research Bu¬ 
reau, the heavy beer-drinker is a sports lover. Male heavy 
beer-drinkers represent 30% of the total beer-drinking pub¬ 
lic and are responsible for nearly 80% of the total volume of 


disturbances. The 
general opinion is that they are especially vulnerable to ma- 

sporting events. 

Wayne Thornton, a 6' 3", 230-pound Holy Cross gradu- 

says of his routine activities, “We look for drunks, of course, 
and very loud belligerent types. Every couple of innings we 

smoking and snorting dope. Also, we watch for guys who 


brought to the ball park by fans in coi 
their bloodstreams. 

Joe McDermott, the Boston Red Sox executive in charge 
of security at Fenway Park, says that most of the Sox specta¬ 
tor trouble occurs in the first few innings of a game and is 
caused by people who were soused on arrival. “Let’s face it,” 
says McDermott, his righteous instincts overcoming his 
commercial caution, “it’s pretty hard to get loaded on the 
beer sold here—it’s mostly froth.” Like many other teams. 


event with the intention of being violent. But there’s r 
to believe that the possibility of bashing heads is on their 

Los Angeles psychiatrist with an interest in sports, has com¬ 
mented, “We’re seeing a new use of violence. It’s being used 
not as a means to an end but for recreational purposes, for 
pleasure. It’s an end in itself.” 

type. (He won’t be better identified because there’s a suspi- 





SPORTS IIIUSTRATED POSTERS 


Rig 2 feel k 3 feel 


CHECK POSTERS ORDERED HERE, DETACH ON DOTTED LINE AND MAIL TODAY. 



□ 4264 Jack Lambert 


MAIL TO: SPORTS ILLUSTRATED ■ 
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FUN VIOLENCE 


































Head of the class. 

The Bell System Yellow Pages is the #1 Now in many metropolitan areas there’s another 

business reference book* Business people book to learn from: the new Business to Business 
read it every working day because what Bell System Yellow Pages. It contains all the 

they learn helps them stay on top. businesses other businesses need. 


Get the Yellow Pages talking. Let your fingers do the walking. 
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Capture Someone’s Heart 



Available at all 
Fanny Farmer Candy Shops 
and wherever truly 
fine candy is sold. 


AN AMERICAN TRADITION 




IPORTIIIIUSTRRTED POSTERS 


DiO 2 feel h 5 fed 


ONLY $4 EACH. SAVE WHEN YOU ORDER 3 OR MORES 


,L □ 4295 Jack Youngblood - 

.Superstars □4258 Joe Theismann .4535 
ter Payton □ 4255 Archie Manning □ 4541 1 







□ 5204 Christin Cooper 

□ 5205 Bill Koch 


Mastercard or BankAmericard orders 
only). Each poster is just $4—or a 
money-saving 3 for $10 (only $3 for 
every additional poster)—plus $1 per 
order for postage and handling. 


OR SEND YOUR CHECK OR MONEY ORDER TO 

SPORTS ILLUSTRATED % Marketcom, Lockbox 2257, Hampton Bank, 4301 Hampton Ave., St. Louis, MO 63109 
Distributor and dealer inquiries welcome. 


































































EVERY DAY I READ THE WALL STREET JOURHAL. 

THEN IRIPIIAPART. 

LEWIS W. LEHR, CHAIRMAN AND CEO, 3M. 

“There’s usually good reason to rip apart The Wall Street Journal. But not because I 
find fault with it. In fact, the opposite is true. 

“The Journal is such an important source of business news and editorial commentary 
that I have the pieces sent to people throughout our organization (in research, marketing, 
accounting and purchasing) on the chance that they didn’t see the piece. 

“This way. I’m able to make sure that The Journal’s many useful items get where 
they’ll be of most use. Whether it’s a story affecting international trade, raw materials 
availability or commentary on a complex government program, it’s important that it be 
passed along to the right people at 3M. Of course, chances are the right people have 
already read the item in their own copy of f nr ma ■ ■ CTDEET IMIDHAI 
The Wall Street Journal. But with essential ME WALL dlKEtl JUUItNAL. 
information, I never take chances” All the business news you need.VVhen you need il. 

Subscribe today,call 800-345-8540 except Hawaii orAlaska.PA 800-662-5180.0r write: 200 Burnett Rd.,Chicopee 


e.MA 01021. 




































































THIS CHEVROLET IS SO 
VERSIITIIE IT'S PHRT UIHGOII, 
PHOT SCHOOL BUS, PHOT 
SnOUJmOBILE,PRRT 
SPORT V CRH. 


No import sedan gives you the room and versatility of Chevrolet’s front-wheel- 
drive, five-passenger Citation Hatchback. 

There are 95 cubic feet of space inside a Citation. More than a Honda Accord, a 
VW Jetta, a Nissan Stanza DLX or Toyota Cressida. Yet Citation gives you small-car 
mileage* along with its mid-size room: 42 Est. Hwy., [27] EPA Est. MPG* 

Chevy Citation is an agile car with a decidedly sporty feel. An electronically fuel- 
injected 2.5 Liter 4-cylinder engine is standard. Chevy’s legendary F41 Sport Suspension 
is available on all Citation models as is—for the first time—the high-output 2.8 Liter 



nd. whichever wav vou go Citation, you get front-wheel-dnve traction to help 
through. 

wonder it’s outsold all other front-wheel-drives 
ne drive it. If you haven’t seen your Chevrolet 


usa-i is TRKinc chbree 














